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Home Goal: Play-by-Play to Finding the Perfect
Space for Superbowl Viewing

fozt Americanzs will watch thiz weskend's Superbowl a2t home and in New York, that meanz they have some top zhelf choizes. Inzet top to bottom: 157 EB4th Gt; 340 Eaxt
“ath and; 82 Frankkn.



Play-by-play to finding perfect space for Superbowl! viewing

By HoLLy DuTTON

This year’s Super Bowl, with its first ever brother vs.
brother head coaches and an East Coast Baltumore Ravens
pitted against the West Coast San Francisco 49 ers, is build-
ing to be a great one.

And the biggest question on most spectators minds be-
sides who will win? Where to watch it. of course.

A survey by franchisor Century 21 Real Estate found that
the overwhelming majority of Americans consider the home
to be the best place to tune into the Big Game.

A number of factors contribute to making the party a suc-
cess, including the comforts of home, good food and. of course,
a big screen television.

The survey found that nearly nine in ten Americans who
plan to watch the game (88 percent) agree home 1s the best
place to catch the action.

In fact, 84 percent indicated they will watch the game this

year 1 their home, a friend’s home or a family member s home
as opposed to other venues including bars and restaurants.

“For millions of Americans who tune 1, 1t’s not just about
the game and the commercials, it’s about getting together
with friends and family in the home.” said Bev Thome, chief
marketing officer of Century 21

“This game represents the last great American campfire and
we thought it'd be fun to take a look at the role the home plays
in what has become an iconic cultural event.”

The Century 21 survey found that 66 percent of those who
plan to watch the game at their own home or someone else’s
said a comfortable and relaxing atmosphere 1s the leading
reason why they opted to watch the game there.

In fact, the most popular benefit of watching the game at
home instead of a bar is the ability to easily find a comfy seat.
with 58 percent of U.S. adults citing this as a benefit.

Not far behind was the advantage of not having a huge

Home goal
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Prospective buyers are looking to completely separate

crowd blocking the view of the television, which drew 48
percent of the vote.

‘With the uber-popular trend of “man caves™ 1 more sub-
urban settings. where are Manhattan’s elite retreating to?

According to brokers, there are plenty of options avail-
able — that come with a hefty price tag.

Mickey Conlon, a senior vice president and associate
broker with CORE, said one of his listings, an apartment
at 340 East 64th Street in Lenox Hill has something better
than a man cave.

“There’s an entire man wing in the house,” he said. In
addition to a billiards room, the five-bedroom 5-bath apart-
ment has 1ts own media room with refreshment bar. Conlon,
who 1s often featured on HGTV’s popular Selling New York,
said “times are changing” in regard to the newest trends in
luxury home features.
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their entertzinment from other rooms of the bouse, instead

of combining a living room area with a TW.

And it's not just the wealthy — suyone with an extra

small space is looking to wansform it

“What we're seeing is a marked difference in how people
nse spaces in smaller apartments,” said Conlon. “The horme

pifice, that windowless room that could be an oversized

walk-in closet or makeshift bedroom — we have had more
and more people looking at spaces and asking about where
the elecmics in the room are, becanse they want to turn that

into 3 media room.™

And it's not just the exira space inside the aparment
that’s being tapped as 2 possible media center — buyers and
developers are startng to see an added vahue to nnderground
space.

“We have had listings with subter-
ranean spaces, which used to have lass
value becanse, legally, they couldn’t be
bedrooms, and the issnes with circula-
tion and ventilation,” said Conlon. “Mow
what we're seeing is developers tapping
into that space which would have been

regulated to storage ™

liards rooms and wine cellars.

the cost

bar and wine room, recresfion Ieom

In addifion to noming the spaces into
elaborate home theaters, nnderground
areas are being wansformed into whole
entertainment zones — inchiding bil-

Lookimg for the perfect pad to catch
the biggest zame of the year? We've
gathered some perfect aparmments to host
a Super Bowl party — the only catch is

An UES duplex townhouse loft listed
by Stribling & Associates at $4.75 mil-
lion comes with its own Located at 157
East B4th Streer, the bome bas 10 to 14
fit. ceilings upstairs. The lower entertain-
ment level offers a custom-built teak

and lounge as well as the movie theater
complete with professional projector and
screen theater seating and theatrical sound equipment Arie

Abadi and Cymas Eyn at Pladmun Properties have a 50 fi.

wide Tribeca hoone on their books that's the perfect venue

for a donble-wide Superbowl soires.

Apartment 4 at 88 Franklin Street has what can only be

called a cawvernous open living room, library, family room

and kitchen that's perfect for hosting a lmge Superbowl
baddle

Tllue.4,ﬂ'DEI 5/f fourth floor home is listed ar 57,995,000,

On the other side of the East River, The Edze bullding on
the Williamsburg waterfront has two screening rooms — bt

no crashers here — they re for residents oaly.

The high-rise building feamres over 40,000 ='f of ame-
nity space inchading two screening reoms, lounges, and a

party room available for resident-only reservaton



